2025 SPONSORSHIP OPPORTUNITY

BLOCK PARTY SUMMER SEASON

May August
31st 29th

1029
Park Ave

As a sponsor of iInCOMMON 2025 Summer Block Party Season, your support will be
showcased prior to and during two highly attended public events.

OUR MISSION Mo e i 4 by

inCOMMON believes no child should have to face a lifetime of poverty simply because of the
zip code they grew up in.

We partner with neighbors in vulnerable neighborhoods to transform their community into
places of strength and opportunity.

SPONSORSHIP

LEVELS
SPONSOR RECOGNITION WILL OCCUR
ACROSS BOTH BLOCK PARTY EVENTS
COMMUNITY CHAMPION $10,000

¢ Prominent placement of logo on sponsorship banner and event advertising
e Special acknowledgement from podium during event
o Allitems below

NEIGHBORHOOD HERO $5,000

e Logo on event t-shirt
e Name in press release
o All items below

LOCAL LEADER $2,500

e Logo on sponsorship banner
¢ Recognition on social media pages
o All items below

ENGAGED CITIZEN $1,000

o Group pass for 10 (includes food tickets + t-shirts)
o All items below

GOOD NEIGHBOR $500

e Sponsored bounce house or carnival game, which can be operated by your
company (optional)

CONTACT CHRISTIAN GRAY
CHRISTIAN@INCOMMONCD.ORG

YOUR PARTNERSHIP 402.933.6672

Your partnership ensures inCOMMON is able to provide the following programs across two
neighborhoods:

INDIVIDUAL DEVELOPMENT

We empower neighbors to succeed in the home and workplace
e Adult Education

e Job Support

o Citizenship

e Financial Literacy

o First-Time Homebuyer Education

e Youth Programs

NEIGHBORHOOD DEVELOPMENT

We empower neighbors to lead change in their neighborhood so that every family has an
opportunity to raise their kids in a safe and thriving environment

e Playgrounds & Community Spaces

¢ Neighborhood Beautification Projects

e Cultural Events

o Affordable Housing

AUDIENCE

Outcomes over the past decade in Park Ave 300+ individuals in attendance at each event
e 15% increase in graduation rates 500+ social media interactions

e 11% decrease in violent crime 5,000+ print and online media interactions
e 17% decrease in poverty



